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Try Transit Campaign Update 
 
Issue: What are the campaign strategies for Try Transit 2016?  
 
Recommendation: None; this item is for information only. 
 
Discussion: Each year the Transportation Demand Management program executes a fall 
campaign that is similar to May is Bike Month, but has traditionally promoted all of the 
alternative modes of transportation (carpool, vanpool, walk, bike, and transit).  
 
This year, with the opening of Golden 1 Center, staff identified an opportunity to attract new 
transit riders and expand commute transit riders ultimately reducing congestion and greenhouse 
gas emissions.  As such, this year’s fall campaign will focus on promoting the use of transit for 
all types of trips. Seeking to maximize exposure of the campaign, staff is using the nationally 
popular brand of “Try Transit” with the tag line “Let transit take you.” Instead of purchasing 
giveaway items like t-shirts, buttons or socks, staff has purchased transit passes from various 
transit providers in the region to hand out at events and through Commuter Club outreach. 
Participants can register and log trips on SacRegionCommuterClub.org for chances to win gift 
cards.  
 
Staff is leveraging the opening of Golden 1 Center through the complementary effort of station 
activation events. Station activations are family-oriented activities at light rail stations and the 
West Sacramento Transit Center. These events are focused on promoting service to the Golden 1 
Center while the broader Try Transit campaign is promoting transit for trips to all destinations.  
 
Attachment A outlines the outcomes and performance measures for this campaign, as well as 
methodologies staff will use to collect data from participants about the impact of the Try Transit 
campaign on their travel behavior. 
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Attachment A 
 

 
Try Transit Campaign Overview 

 

Campaign Goal 
• Implement the 2016 Metropolitan Transportation Plan/Sustainable Communities Strategy by increasing transit 

ridership through marketing, education, and promotion of trying transit for all types of trips 

 

Outcomes and Performance Measurement 
Outcome Measurement Method 
Increase transit ridership as result of outreach, 
marketing and educational campaign 

• Survey participants and ask about influence 
of campaign on decision to ride transit 

• Request ridership data from transit 
agencies 

Increase participation of current Commuter Club 
members 
 

• Pull number of people logging trips before 
and during campaign 

Increase the number of people registered in 
Commuter Club 
 

• Pull number of Commuter Club members in 
July vs. end of October 

Increase the number of transit trips being logged 
during the month 
 

• Pull number of transit trips logged in 
months preceding October compared to 
October 

 

Broad Strategies 
• Coordinate communications and outreach with transit providers  
• Educate more people regarding transit options available to them through website, email, social media and events 
• Coordinate materials and messaging with Golden 1 Center transit station activations and marketing 
• Support transit agencies that are providing expanded transit service to and from the Golden 1 Center, and support 

any transit agency in the region that is providing expanded service to any local event in the areas they serve. 

 

Website, Email and Social Media Features 
• Challenge a friend, refer a friend and leader board rankings for number of transit trips 
• Electronic badges that can be earned for various activities related to riding transit 
• Facebook posts and Tweets that promote events and offer interesting transit facts 
• Unique emails to users that let them know they live/work near transit stops 
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