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Total Production = 3.4 m tons/yearTotal Production = 3.4 m tons/year

Total Consumption = 2.2 m tons/yearTotal Consumption = 2.2 m tons/year

““Food Miles TravelFood Miles Travel”” = 1,200= 1,200--1,500 mi per 1,500 mi per 
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•• Food Miles Travel reducedFood Miles Travel reduced

•• Direct sales and local processing increase Direct sales and local processing increase 
profit, create jobsprofit, create jobs

•• Local consumers connect to local Local consumers connect to local 
producersproducers

•• International market fluctuations less International market fluctuations less 
disruptivedisruptive
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11. Develop local market education materials 
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12. Support zoning codes that support 
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13. Supportive local policies and 
removal of regulatory barriers

14. Promote agritourism clusters
15. Link agritourism with other 

vacation packages
16. Region-wide agritourism events
17. Regional agritourism directory
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22. Policy changes at the state level
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23. Expansion of urban farm stands 
24. Farmers Market Nutrition Program vouchers
25. Help farmers markets to take EBT (food 

stamps)
26. Meat buying clubs
27. Alternative CSA opportunities - coordination 

with farmers markets
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28. Develop local growers' 
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30. General plan policies that facilitate the 
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32. Create infrastructure for permanent farmers 
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stakeholders and help guide supportive legislation
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necessary 

35. Develop ongoing 
workshops
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resources
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37.Foster connections between new farmers and 
available land

38.Connect land linking programs & business training
39.Map suitable agricultural land that could support 

expansion of local production
40.Land connection efforts that also help low income 

residents access local, healthy food
41.Urban Edge Agricultural Parks
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47. Establish an electronic broker to help partner 
growers with consumers
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