
 
 
 
 
 
SACOG Board of  Directors Item #09-8-18 
 Report 
August 12, 2009 
 
Executive Director's Report   
        
The following is a brief status report on some of the major issues and projects currently being 
advanced by SACOG.   
 
CONSENT CALENDAR ITEMS 
 
The docket is mainly consent items again this month.  While not controversial, there are several 
important items on that list.  In particular, Item #6 allows us to seek federal funding for the region 
and our members to proceed with climate change inventories and scenario planning with the GRIP 
model and, and items #8 and #10 provide needed financial help to continue to upgrade our nation-
leading modeling capabilities, and further position SACOG as a research center.   
 
TIGER Funding Program Recommendations:   Every funding opportunity is unique.  We have 
done our best to pick the projects that we believe have the best chance to win in what will be a 
very intense national competition for a relatively small pot of funds ($1.5 billion nationally, with 
no formula guarantees of minimum shares for any state or region).  Many outstanding projects in 
our region, unfortunately, did not make it into the top three.  We will continue to seek the earliest 
available funding opportunities for these projects. 
 
BOARD WORKSHOP:  We briefed all Board committees this cycle on the major steps we will 
be taking over the next 2.5 years to prepare our next MTP, consistent with SB375, evolving federal 
requirements and changing conditions within our region.  We have asked Tina Thomas, noted 
CEQA attorney, to brief the Board on opportunities for CEQA reform that will be available to 
local governments in the region under SB375 if we choose to take advantage of them.  Because 
SACOG’s involvement with the bill was motivated by the Board’s direction to staff to seek CEQA 
reform to help implement the Blueprint, we believe it is not too soon to go to work on this 
important issue.  Ms. Thomas was instrumental in helping to draft the CEQA language that is now 
part of state law.  
 
SPECIAL PRESENTATIONS:  Consent item #13 sets out Mary Brill’s unique contributions to 
this region and why we are naming a new SACOG Salutes award for her.  We hope Mary will be 
able to attend the meeting.  Senator Steinberg was unable to attend our SACOG Salutes ceremony 
last December and has been a little busy since.  He believes he will be out of Senate session soon 
enough to accept the Board’s award in person this month. 
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RECEIVE AND FILE ITEMS:   
 
These items were information items sent through the Committee cycle.  If you have any questions, 
please call me prior to the meeting.  Backup material for each item is attached and any of these 
items can be discussed during Other Matters, if the Board so chooses. 
 

 
1. Status of Proposition 84 Funds for Blueprint Planning  
2. Urban to Rural Connection Study Mission  
3. Rural-Urban Connections Strategy: Forest Management Issues Overview  
4. Update on State and Federal Housing Funding Programs  
5. Update on Rounds 1 and 2 of Community Design Program 
6. Federal Advocacy Update  
7. SACTO & SAPCC Sacramento Internal Study Mission 
8. Census 2010 Update  
 
 
CALENDAR:   
Sept 3 @ 10:00 a.m. Transportation Committee SACOG 
Sept 3 @ 1:00 p.m. Climate & Air Quality Committee SACOG 
Sept 8 @ 10:00 a.m. Land Use & Housing Committee SACOG 
Sept 8 @ 1:00 p.m. Government Relations & Public Affairs Committee SACOG 
Sept 24 @ 9:00 a.m. SACOG Board of Directors  SACOG  
Sept 24 @ 10:00 a.m. RUCS: Sacramento County Ag Tour Sac County 
 

 
Mike McKeever 
Executive Director   
 
Attachments 
 
MM:rt 
 
S:\SACOG\BRDPCKTS\2009 Packets\Aug\19-Ed report.doc 
 



 
 
 

 
  Receive & File #1 

August 12, 2009    
 
Status of Proposition 84 Funds for Blueprint Planning 

 
 
Proposition 84, passed by voters in 2006, includes $90 million in funds to support regional and local 
governments’ efforts to implement regional planning concepts.  SB 732, passed and signed last year, puts 
the Strategic Growth Council (SGC) in charge of these funds.  The budget that passed last week includes 
$12 million of these funds, to be committed by the SGC no later than October 1st of this year.  While the 
budget language (attached) is in some respects not very precise, it is our understanding that the intent is 
that $10 million of these funds be spent on the 18 regional planning agencies affected by SB 375 to 
upgrade data and models to assist with implementation of that law.  We expect some of these funds to 
come directly to, or at least directly benefit, SACOG.   
 
We are appreciative of the efforts of the sponsors and author of SB 375, California League of 
Conservation Voters, Natural Resources Defense Council and Senator Steinberg, for leading the effort to 
get these funds committed early so that the regions can use them in a timely manner to assist with SB 375 
implementation.  The funds are from the Proposition 84 bonds and do not affect the General Fund. 
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  Receive & File #2 

August 12, 2009    
 
Urban to Rural Connection Study Mission  
 
El Dorado County & Folsom Chambers of Commerce hosted a study mission to greater Boulder, 
Colorado from July 11 to July 13. Land Use & Housing Committee Chair Linda Budge 
represented SACOG on the trip and provided a brief summary as it relates to economic 
development as well as Urban to Rural Connections. 
     
The study mission explored the Boulder regional model that promotes sustainable future through 
influencing decisions related to purchasing, use of resources and waste, and design of buildings, 
neighborhoods and communities.  
 
The mission centered on the greater Boulder region. Participants were introduced to how the 
rural and urban areas are connected through transportation, land use policies and sustainable 
living practices. Other topics include waterfront development, integration of transportation and 
land use in both urban and rural settings. The study mission also included Boulder’s growing 
agriculture and the local field to table marketing efforts.  
 
Director Budge’s summary of the study mission is attached.  Photos and Power Point 
presentation will be made available up request. 
 
Attachment 
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 El Dorado/Folsom Chambers of Commerce Study Mission to Boulder, Colorado 
 
Context and Arrival   
 
This is the third year that the two Chambers have partnered on a Study Mission similar to the Metro 
Chamber’s Study Missions.  However, a specific theme is chosen, and the schedule is designed to stay as 
close to the topic as possible.  This year’s theme was entitled “Urban to Rural connection” and was 
intended to examine the work done toward creating a sustainable region.  With the Chair and Vice-Chair 
of SACOG unavailable, I was invited to attend as Chair of the Land Use Committee. 
 
Upon landing at Denver International Airport, we were bussed to Denver’s Lower Downtown, or LODO, 
for lunch in the historic Oxford Hotel.  Professor Kevin Rucker, Denver’s historian and coordinator of the 
LODO walking tours, spoke to us on the colorful history of Denver.  We then took a walking tour of the 
area.  In addition to seeing a variety of renovation and adaptive re-use of the wonderful historic brick 
buildings, we also toured Union Station.  As the only one on this trip who came to the Metro Chamber’s 
Denver Study Mission in 2001, it was very interesting to see the changes in the last eight years.  
Significant public and private investment in this part of town, which really only began in 1998, has 
created a vibrant and popular place in which people live, work, shop, and recreate.   
 
Welcome to City of Boulder Mayor Matt Applebaum 
 
The Mayor is serving his second tour of duty on the Boulder City Council.  Following an initial stint from 
1987 to 1995, he was elected again in 2007 and is serving as Mayor this year.  Getting ready to celebrate 
their 150th anniversary, Boulder’s population is 103,000.  Boulder has 25 square miles of developed urban 
area surrounded by a ring of 70 miles of City owned open space which they began to purchase from the 
Federal government and a variety of other entities beginning in the 1800's.  As early as the 1950's and 
`60's voters passed a series of growth limit and height limit measures that control the pattern of the City’s 
development.  Today the City is generally built out, and any added growth would have to come in the 
form of demolition and replacement.  Their height limit measures prevent them from growing upward.  
 
They also have a growth limit line called the Blue Line which limits growth to below a certain elevation 
up the mountains by mandating that no urban services, such as sewer and water, will be provided above 
the Blue Line.  In 1970, a compact between Boulder County and its cities mandated that urban growth 
will take place within the cities, not within the unincorporated County. (This is common in Colorado. A 
similar compact exists in Jefferson County to the south of Boulder and east of Denver, where Golden is 
the county seat.) 
 
The physical beauty of the area is remarkable.  Boulder sits up against a portion of the front range of the 
Rocky Mountains called the Flatirons.  Boulder Creek winds through town and provides water sport 
opportunities, including rafting and tubing, within the downtown area.  A bike trail parallels the creek. It 
also provides a lengthy connection within the City.  The Municipal Building and the Main Branch of the 
Boulder Library sit on opposite ends of a City Park along the Creek adjacent to Downtown. 
 
One of the first settlements in Boulder was Mt. Sanitas built some 11 years ago by Battle Creek, 
Michigan fame. In the late 1800's, the City campaigned to win either a prison or a university.  They were 
successful in getting the flagship campus of the University of Colorado, and it has become a major 
employer as well as an incubator of ideas, innovation, and new business.  The University shapes the 
culture of the area, and the Mayor felt that there is a constant tension to the relationship with the city.  If 
their relationship were stronger, it would strengthen the whole area. 
In Colorado, the citizenry has the right to vote on all tax increases, and to pass them with a simple 
majority.  Many of the civic facilities in the Denver Metroplex  have been developed in that manner, 
including three sports arenas, transportation facilities, and history and cultural institutions.  The purchase 

Attachment 
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of the open space around Boulder was first paid for with such a sales tax initiative.   
 
Colorado cities, similar to jurisdictions in California, as very dependent on sales tax generation.  In a 
major difference, however, the state does very little for local government.  State income tax is very low.  
The state funds only K-12 education, roads, and prisons.  They do not fund higher education.  Local 
jurisdictions provide all other services.  Even the property tax is quite low, at approximately ½ percent of 
the market value (not necessarily the assessed value).  Their cities are home rule cities, and some perceive 
that it leads to a lack of coordination and equity of service.  
 
Remember also, that Denver is a region similar to the SACOG region, consisting of six counties and 
about 30 cities long united by the Denver Compact.  They call their council of governments DRCOG.  
They were the subject of a Metro Chamber Study Mission in 2001. 
 
In addition to the University of Colorado, the major employers are a variety of Federal Labs generally 
connected to the Department of Commerce.  They include CIRES, NIST, NOAA, NTIA, NCAR, JILA, 
and LASP. They have the largest concentration of atmospheric research and oceanic/atmospheric research 
in the United States. 
 
The University has 30,000 students and 8,000 staff.  Out of state tuition is quite high, but the location 
continues to draw many students from out of state.  Their parents come and spend tourist dollars.  Many 
parents return to start or relocate companies. 
 
It is a challenge for the City of Boulder that 50,000 people come to work in Boulder every day, but don’t 
live there.  Boulder is losing its middle class due to the price of homes.  Fifty percent of the housing stock 
is rental.  While much of this housing is occupied, logically, by university students, much is occupied by 
the young service workers of retail Boulder.  The other 50 percent of housing stock in Boulder costs well 
over $600,000.  While the CEO’s of Boulder’s companies and corporations live in town, the vast majority 
of their employees live in surrounding towns and commute up to 45 minutes to work each day.  There is 
almost no foreclosure problem in Boulder. 
 
The City has a very aggressive affordable housing program, but it does not build affordable housing to 
address the loss of the middle income wage earner. 
 
The Mayor presented a very specific picture of a city that has chosen to limit growth, primarily through 
ballot box zoning, and is generally pleased with the results. 
 
Boulder Convention and Visitors Bureau Mary Ann Mahoney, Executive Director 
 
Mary Ann described their annual budget as $756,000 and declining in this economy.  She presented a 
picture of very smart, targeted, and aggressive marketing. They have a bonus driven telemarketing sales 
staff that knows the characteristics of their clients and their city visitors.  For instance, they know that a 
visit for a three hour hike will generally bring them one meal.  If an additional activity is added to that 
visit, it will result in two meals and perhaps an overnight stay.  
 
They do not do ‘discount’ packages; they encourage partnerships.  They have organized over 48 packages 
of trips to the Boulder area that contain a variety of experiences in each package. They do not advertise in 
traditional media markets.  Travel writers love to write about the unique aspects of Boulder.  Unique 
stories create a great buzz about the area.  They produce a quarterly newsletter and believe in the ‘CC 
Bounce’- constant contact.  They do not use national models or modifiers.  They count statistical 
information only in direct numbers. 
 
A conference or convention center is a major need for the city and the university.  They measure 
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themselves against 15 cities that they consider to be competitors in order to remain competitive.  Those 
cities include College Park, Austin, Madison, Stillwater, Santa Barbara, Colorado Springs, Denver, and 
Grand Junction.Every event pays its way, and the Boulder Police Department charges them 100 percent 
of their overtime costs.They have 2,200 rooms in 24 properties and 300 restaurants. 
 
Commarts/Communication Arts Design Group Richard Foy, Founder and Co-Chair 
Boulder Business Improvement District    Sean Maher, Executive Director 
 
Commarts was founded in 1973 by Richard Foy, and is today owned by Foy and Janet Martin.  The 
company mission is “to provide a sense of place through environmental graphic design”, and the firm 
produces creative site plans expressed through very high quality graphics.  Their office was included in 
the trip because their creative site planning for commercial and residential projects always incorporates 
green technologies and innovations in building construction and building systems.  They also include 
these technologies in the form of wind turbines and solar, and a creative mix of land uses in both vertical 
and horizontal forms. 
 
The firm was one of the early supporters of using Farmers Markets to create downtown activity.  They 
were a leader of the campaign to create the original Pearl Street Pedestrian Mall and its latest remodel in 
2002.  In 1974, the original improvements cost $1.8 million in funds from an assessment district, CDBG, 
and HUD.  The 2002 improvements were needed to enable them to accommodate the 10,000 visitors per 
day.  Today, the mall remains a true central business district with ground floor retail and second floor 
small service businesses including architects, engineers, attorneys, public relations firms, and many other 
two and three people offices.  Companies will locate an office in Boulder, because it gives them a 
business reason to come.  They like the excitement, downtown ambiance, and activity.  And Boulder 
businesses are hired by other corporations outside the State, because it gives them a legitimate reason to 
make a trip to Boulder.  A continuous theme we heard was the ability of all of the business organizations 
to turn their rich tourist mecca into an equally viable business destination.   
 
We were given a handout describing the three organizations that focus specifically on Downtown 
Boulder: Downtown Management Division and Parking Service, which handles construction and 
management of parking and transit facilities; Downtown Boulder Business Improvement District, a 
property based improvement district responsible for marketing and maintenance of a 49 square block 
downtown area including a portion of the mall (four of the blocks are designated City Park and 
maintained by City Parks); and Downtown Boulder, Inc., a non-profit created to organize downtown 
festivals, concerts, parades, etc.   
 
All these organizations grew from a Downtown Men’s Business Association that hired noted architect 
Victor Gruen in 1971 to create a plan to arrest the steady death of the downtown area.  His plan for 14 
newly constructed blocks would have demolished the existing downtown and was deemed not practical.  
The pedestrian mall and this variety of management associations was the result of those early efforts. 
 
Boulder’s market area is only a half circle due to the mountains.  Combined with the historic no-growth 
policies and height limits, which limit new construction and restrict the housing markets, there have been 
times when neighboring  cities have taken large amounts of retail trade away from Boulder, such as a 
recent mall construction in Broomfield.  Again, being dependent on sales tax, they are currently 
projecting a $5 million shortfall and are reducing services and closing libraries. 
   
Condos have been built in several downtown locations, and the average price is currently $900,000 for a 
1,200 square foot unit.  Construction cost is $600 - $1,000/SF. Many of the downtown units function as  a 
second or third home for business people.  Again, there was mention of the fact that many of Boulder’s 
residents could live anywhere, but they chose Boulder.  Construction has recently slowed and sales rates 
are stagnant, with one new project of 40 units selling only 2 units.  That information led to revisiting the 
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Mayor’s comments about the lack of housing for middle class in Boulder.  Workforce housing cannot be 
built on land valued at $200-$250/SF.  Even office uses do not pencil at that cost of land.  City requires 
that 20 percent of every residential project needs to be affordable and deed restricted permanently.  Even 
the University is limited in its ability to construct additional student housing. 
 
After describing some of the Commarts projects in Colorado and all over the world, we were given a 
Downtown Boulder Snapshot fact sheet and took a walking tour.  
 
A Walking Tour of Pearl Street Mall 
 
The mix of retail, office, and housing creates people 24 hours a day, and it’s easy to believe that there are 
10,000 visitors each day.  The original improvements are 32 years old and beginning to need significant 
replacement.  Richard Foy said that if he were to do it all again, he would construct a central underground 
corridor running the entire length of the mall into which he would put all the wet and dry utilities with 
ease of access.  All sprinkler, conduit, and utility lines would run off the central core similar to utility 
laterals running perpendicular from a central street location to adjacent properties.  The minimal upgrades 
in 2002 cost $2 million, so the entire amount needed for significant replacement would be quite large. 
 
The retail mix is 75 percent local business and 25 percent national tenants.  Some of the locals are so 
renowned that they frequently refuse offers to be taken nationally.   
 
Blocks are designed as outdoor rooms with no grass and lots of hardscape for both activities as well as 
seating. The design also minimizes the presence of people on the mall who might be perceived as 
undesirable.  The use of local materials such as granite and flagstone was emphasized.  There are historic  
interpretive panels in each block.  There are street performers.  For the sections that are maintained by 
City Parks, the annual planting and maintenance budget is $300,000. 
 
There are 1,300 businesses, 12,000 employees, 79 eateries, 159 retail stores, festivals and special events 
in almost every month, and the 49 square block area generates 11.5 percent of Boulder’s sale tax revenue.  
The Pearl Street Mall definitely contributes to Boulder’s brand of balance, beauty, and brains. 
 
Tour of Celestial Seasonings Manufacturing Plant 
 
This was a fun tour, but we all agreed that this is a business that could have been located anywhere.  They 
use no local products.  All the teas, seasonings, and flavorings are imported from other states and from 
other countries.  The emphasis of the plant is on sanitary processes and isolating ingredients to prohibit 
cross contamination from other ingredients.  Richard Foy tried to link the presence of the food industry in 
Boulder to Kellogg’s original sanitarium, but, in reality, the original “flower children” founders of 
Celestial Seasonings loved the area and chose to stay there.  Celestial Seasonings is an excellent 
contributor to the Boulder economy.   
 
On the return to the hotel, we stopped to visit... 
 
Ellie’s Eco HomeStore  
 
This is a unique “one stop shop” for all products that could be said to be environmentally friendly.  
Designed to be a department store, the selection ranged from clothes to housewares to cleaning products 
to gifts, cards, and wrapping paper to building materials for the home.  They also have a line of scooters 
for sale, and may have been a dealer for the new ZIP cars (there was a ZIP truck parked out front).   
 
Located in a shopping center, next door was the... 
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SunFlower Market  
 
A full service grocery store with a beautiful produce section reminiscent of Nuggett Markets, it was most 
similar to the Sacramento Grocery Co-op.  While there were many unique products, there were, 
nevertheless, very routine national brands such as Tropicana Orange Juice, Kashi boxed products, and  
Lactaid brand milk.   
 
Boulder Economic Council Frances Draper, Executive Director 
      
For several of us, these last three lectures were the heart of the economic development portion of the trip.  
Power Point presentations are available by email.  In terms of organizational structure, the Council, 
Chamber, and SBDC all share the same umbrella 501c6.  The Economic Council members are all 
Chamber members.  Their revenue sources are 61 percent member dues, 20 percent event revenue, 8 
percent contracts with the City, and 11 percent contracts with the County.   
 
The mission is “Economic Sustainability through Collaboration”, and their four focus areas are: 

$ business retention & expansion 
$ information, support, and connections 
$ a unified voice through public/private partnerships 
$ regional and statewide economic initiatives. 

 
Every year there is an Annual Economic Summit with participation by the university, the city, the 
County, and the private sector, hosted by the university.  They work in close cooperation with the rest of 
the Denver Metro Area.  Everyone is committed to the principle that you cannot have Environmental 
Sustainability without a healthy economic climate. 
 
There were very detailed statistics on the demographics of the city’s 103,000 residents, their income 
levels, major sources of employment, the amount of local contract employees hired by the private sector, 
the number of hi tech start ups, and the importance of the federal labs and their average employee salaries, 
joint projects, and numbers of spin off companies. 
 
There are four basic business clusters in Boulder: 

$ Advanced Technology including: 
$ aerospace (CU based) 
$ bioscience (CU based) 
$ information technology 
$ renewable energy 
$ nanotechnology 
$ photonics 
$ natural and organic production 
$ outdoor active living 
$ tourism 

 
The University of Colorado is the economic engine for Boulder. There are 12,685 employees (6902 are 
non-student employees).  The students spend $272 million annually.  The University brings in $266 
million in sponsored research awards (especially from NASA).  When they developed their 2023 
Strategic Plan, they worked with the city and residents to develop a plan that would keep them 
competitive with the profile of the future students.  This was a presentation of more unity, and was in 
contrast to the Mayor’s perspective on the “town and gown relationship”. 
 
Recently, the Colorado Renewable Energy Collaborative was founded. In 2005, the Boulder Innovation 
center was established.  In 2007, the Council and the Chamber brought all the Federal Labs together in 
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Co-Labs Inc, in order to provide better support for them.  They recognized the need to communicate the 
impact of the labs to the State Legislature and the Congressional Delegation. 
 
So...what is it about Boulder?  It’s a common question, and the answers are: 

$ Quality of Life 
$ Education Levels 
$ Community Recognition of Entrepreneurs 
$ Concentration of Entrepreneurs (they’ve been called “the perfect petri dish”) 
$ Concentration of Venture Capital  
$ Support Mechanisms 

 
University of Colorado Technology Transfer Office Katie Tallman, Director 
 
As the Director talked, some of us realized that we had seen the results of the office that she was 
describing, but did not realize that it was a formal effort.  In the past, the federal government owned the 
rights to all of the products of government research grants.  Realizing that the process was not bringing a 
good return on investment, the ownership was given to the major universities to own and market.  UC 
Davis would be our most local Technology Transfer Office.  In 2002, the University of Colorado made 
the decision to have a well-funded technology transfer office, and the results are paying off in many ways. 
 
Very specific performance measures are tracked, including: 

$ Invention Disclosures 
$ US Patent applications filed 
$ options and licenses 
$ exclusive deals 
$ revenue generated 
$ number of start-up companies. 

 
She presented a list of five start up companies for just 2008-2009 alone.  The third leg of this economic 
development for environmentally sustainability stool was presented by the... 
 
Boulder Innovation Center Tom Bour, Executive Director 
 
This is an incubator unlike most others - no physical incubator space is provided.  Instead, they take the 
inventions of the faculty and students and the inventor/s and introduce them to a team of specially 
selected advisors and other entrepreneurs in their own or similar fields, who then provide guidance and 
counsel in getting a company formed around the original  idea.  In the end, they may also help to find 
their first professional investors.  The Power Point will can be made available to show the diagram of the 
actual process.  There are now over 700 specialized advisors in their list of 2000 contacts and sources of 
information.   
 
Their target markets include: 

$  energy 
$  bio science 
$  nano and optical engineering 
$  space commercialization 
$   natural and organic products 
$  information technology 

 
The Center’s budget is minimal at $375,000 and there is only the one employee.  Public sources of 
funding include the university, the state and city, the chamber, and the Boulder Economic Council. 
Private funding comes from third party service providers such as patent attorneys, banks, etc. who are 
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charged $5,000 each to be on a preferred list of service providers.  Additional funding comes from 
corporations and individuals with an affinity for either the program or the various industry categories 
being supported.  Lastly, a nominal $750 is charged each month to the active clients.  It assures the center 
that the clients are serious. 
 
This was a very different perspective of business life in Boulder that was important to hear in order to add 
balance to other presentations. In wrapping up the business and political challenges for Boulder, they 
cited some of the unproductive discussions being pursued, such as the idea of an employee head tax that 
the Mayor wants to impose, similar to Denver and San Francisco.  And, unfortunately, while there are 
50,000 registered voters in Boulder, only 16,000 of them actually vote.  Business people ignore the 
political climate.   While some of the business owners live in Boulder, as we heard, the majority of the 
employees do not live there, and so, they are not invested in the politics of the City. 
 
Northern Colorado Clean Energy Cluster Mike Freeman, Finance Director, City of Fort Collins 
 
We traveled north to Fort Collins, a town of about 150,000 people sitting at the 4,979 elevation. It’s an 
old railroading town with a multiple block historic downtown reminiscent of Woodland. Multiple rail 
lines run through town - including down one of the main streets.  Amongst the regularly scheduled freight 
runs are five or six lengthy coal trains coming from Wyoming through the middle of town every day.  It 
was acknowledged that traffic patterns are interesting.  One wonders whether they have any of the long 
term idling problems that Roseville has had. 
 
The balance of the parts of Fort Collins which we saw were characterized by very spread out patterns of 
development, reminding some of us of Boise, Idaho, with commercial buildings spread along very long 
thoroughfares.  Sidewalks are not common outside the downtown. City buildings are adjacent to 
downtown on the west.  Colorado State University(CSU), while we did not tour the campus, is adjacent to 
downtown on the south side. 
 
Mike Freeman gave us a very valuable presentation on the Northern Colorado Clean Energy Cluster. A 
copy of the Power Point is available. The idea is relatively new, forming from a meeting of the Chamber 
of Commerce Environmental Committee in 2005 and 2006.  Participants in that discussion included the 
chamber, the Northern Colorado Economic Development Corporation, CSU, the city, and key private 
sector businesses. 
 
The mission of the Cluster is to grow jobs and the highly prized “primary employment”.  A Primary 
Employer is one that brings in 50 percent of their revenue from outside the region, generates additional 
companies that need to sell to them, employs local people, and creates national or international 
recognition for the company and the region.  The accompanying local trades people and those who 
employ and sell just within the region are the secondary employers. 
 
Since a Clean Energy Cluster could be huge and difficult to comprehend, it was broken into four 
categories: bio fuels, renewable energy, engines and emissions, and work with the ‘smart grid’. These 
four categories also supported programs at CSU.  They can be further defined into two sub-cluster 
categories.  The Smart Grid Initiatives category includes Engines and Emissions along with Renewables, 
while the Transportation Initiatives includes Engine Controls and Bio-Fuels. 
 
He talked about their initial projects, research grants, and program awards such as the FortZED5.  This is 
a major project that will create a “Zero Energy District” clustered around City Hall that will not just 
consume zero energy, but will also create a measurable amount of energy that can be returned to the grid. 
 
The Cluster has a Board of Directors combining public and private sectors, and is partly funded by board 
member contributions.  They have rigid criteria for scoring the projects that apply to them for assistance 
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including: 
$ creates primary jobs 
$ eliminates gaps in the workforce 
$ a ground breaking effort that is exciting, and involves innovative or intellectual property 
$ involves an innovative clean technology 
$ provides a research role for educational institutions 
$ there must be a clear role for the Clean Energy Cluster 
$ overall perceived strength of the initiative 

 
Within this context, they are working on three types of projects: Economic Development Projects, 
Workforce Projects, and Communications/Marketing Projects.  Each initiative that they accept is broken 
down into five categories and a responsibility is assigned to each so that each partner has a clearly defined 
role in the project. 
 
The Cluster had an $80,000 budget for 2008-2009, and the City contribution was only $25,000.  It is 
anticipated that the budget will increase next year due to specific private sector member contribution 
increases.  This Cluster model is a job incubator for them, and the Workforce Investment Board plans to 
reorganize around the Energy Cluster.  Mike Freeman is the link between the two organizations. 
 
Tour of Engines and Energy Conversion Laboratory, CSU Dr. Morgan DeFoort 
 
The next stop in Fort Collins was an old hydro-electric plant which housed this CSU research laboratory. 
It’s located adjacent to the Cache la Poudre River, the last wild and scenic river in Colorado, and at that 
particular location, there is an old, small dam.  So, similar to power plants on the east coast, the power 
plant was located next to falling water that could power the turbines. It was an ideal building for housing 
this kind of facility and many of us remarked at its similarity to the old PG&E power plant downtown. 
 
Within this lab, they are doing cutting edge research into reducing engine emissions and remaking 
engines to run with dramatically enhanced fuel efficiency.  There is also a significant project to create a 
new source of fuel.  We had a lively discussion of traditional diesel engines and modern diesel engines.  
The research is based on the premise that we will continue to need a liquid fuel with which to power earth 
bound vehicles.  Using existing engines: very large multiple cylinder Caterpillar engines, John Deere 
industrial and tractor engines of various types, the two stroke engines that power pedi-bikes in Asia, and 
others, they have developed adaptations that result in valuable improvements.   
 
Beyond reducing emission, they have increased the efficiency to enable some of the engines to lower their 
fuel consumption.  The pedi-cabs have a carburetor adaptation that eliminates the prevalent pollution in 
countries where the vehicles are common.  The lab is even conducting research on small cooks stoves 
commonly found in houses and huts all over the world.  Lead and other heavy metal poisoning is common 
in these countries due to the emissions from their simple home cook fires.  This work will help to reduce 
that problem. 
 
Outside in large open troughs, they are growing algae that produces a high amount of oil that can be 
collected and refined as an alternate fuel source.  Since it’s not an algae that grows in nature, there is no 
danger of it becoming a non-renewable resource.  The only facility requirements are water (which is 
cleaned and re-used) and lots of sun.  
 
The creativity of this laboratory impressed us all.  The final stop in Fort Collins was...a 
 
Tour of New Belgium Brewery 
 
Again, this was a fun manufacturing tour.  But, this plant was one that needed to be in this location to 
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have access to the high quality water of the Cache la Poudre River.  If it were not for that important 
principle, this was also a manufacturing facility that could be located somewhere else.  None of the 
ingredients, hops, malt, barley, flavorings or spices grows or is purchased locally. 
 
A very energetic young woman who was a former bicycle racer conducted the tour and spoke at length 
about the environmental sustainability of every aspect of their operation - including that fact that the 
company is employee owned.   
 
Impressions  
 
$ remarkable information gathering and statistical analysis.  They know what makes their regional 

economically successful and why. 
 
$ supported by a unanimity of goals and purpose.  Each organization, while it brings a slightly 

different perspective or role within the community is committed to the same things - again, 
because they know what is making them successful and why. 

 
$ aggressive marketing and packaging of the brand and image of the region.  Because they know 

why they are a destination for employment, for tourism, for outdoor experience, and for business 
in general, they work in insure that each message that goes out externally highlights some aspect 
of their attraction 

 
$ the growth and height limits approved in the past by voters have resulted in two basic problems.  

One is an inability to provide space for rapidly growing start up companies to expand.  The other 
is the lack of ability to house the people who work in Boulder.  While the first problem is 
perceived by many as having positive effects, there is no question that the second problem has 
resulted in traffic congestion, air pollution, high home prices, and to a certain extent, contributed 
to the percentage of disengaged electorate. 

 
$ business practices are focused on being environmentally friendly to create a long term sustainable 

economy and way of life, but have not yet found themselves into the local development patterns.  
The 2008 Directory of the New Urbanism lists half a dozen “new urbanist” projects in Boulder, 
but only one in Fort Collins.  Again, the development pattern in Fort Collins is very much typical 
of “plains states spread” where unlimited land has allowed buildings to be built quite far apart.   
This pattern of large homes on large lots spread as far as could be seen to the east toward 
Nebraska.  Land in active agricultural production still seems to be 50 percent of the mix of land 
use, but we could have done another whole day on urban and rural  interface. 



 
 
 

 
  Receive & File #3 

August 12, 2009    
 
Rural-Urban Connections Strategy: Forest Management Issues Overview 
 
This item offers a brief overview of the issues that will be addressed in the forest management topic, which is 
part of the Rural-Urban Connections Strategy project. 
 
As the RUCS team begins to study forest management, staff is asking the committee to provide input and 
guidance on issues to be included in working papers. A consultant will help convene stakeholders and develop 
reports on current conditions, innovations, and implementation.  The issues to be addressed include: 
 
• Wildland-Urban Interface.  Development can fragment or reduce habitat, introduce invasive species 

displacing native flora and fauna, impact recreation areas, increase fire suppression and hence fuel load 
and fire severity, increase erosion which reduces water quality, and increase dumping, trespassing and 
other types of encroachment. 

 
• Hydrology and Watershed Management.  A forest’s ability to absorb, filter, and supply water is correlated 

with how it is managed.  Overgrowth, fire, roads, development, insects, and disease can affect stream 
flows, riparian habitat, water quality, flooding, and the region’s reliance on Sierra water supply. 

 
• Fire.  The frequency and severity of fires in the Sierra Nevada have been on the rise.  These fires cause 

the loss of life and property, increase runoff and foul waterways, damage or destroy valuable timber, 
release carbon into the atmosphere, and are expensive to fight. 

 
• Climate Change.  Changes in precipitation patterns and rising temperatures are forecasted to lead to 

reductions in water supply and drier summer conditions, which may increase fire risk. 
 
• Carbon Sequestration.  Our forests support fast growing conifers that absorb large amounts of carbon 

dioxide.  Proper management can sustain or increase this function.  Carbon trading markets are an 
economic opportunity already being tested at a few sites in the region. 

 
• Energy Production.  Forests produce a large amount of biomass that can be converted to energy and 

create economic opportunity.  Cogeneration currently produces electricity; future cellulosic fermentation 
can produce ethanol. 

 
• Timber Harvest.  Harvest volumes in the Sierras have steadily declined since the late 1980s.  Clear 

cutting, road building, habitat, and other impacts, along with increased regulations and international 
competition have reduced harvests and greatly impacted timber-related rural economies. 

 
• Recreation.  Forests provide a number of recreational opportunities, which connect urban residents with 

the region’s rural assets and are an important component of rural economies. 
 
• Regulations.  Regulations and permitting affecting forest management address issues such as timber 

harvest, water and air quality, wildfire, habitat, recreation, and archeological sites.  
 
S:\SACOG\Board\BRDPCKTS\2009 Packets\August\RF3-RUCS Forest.doc  1000501 



 
 

Receive & File #4 
August 12, 2009    
 
Update on State and Federal Housing Funding Programs 
 
The California Proposition 1C and the Federal Stimulus contain programs to fund the development of 
housing in the Sacramento region.  
     
Both the State of California and the federal government have programs to promote the development of 
housing; this item provides the Committee a brief overview of the programs and status.  
 
In 2006, the California voters approved Proposition 1C, which included $2.85 billion in bond revenues 
for infrastructure and housing in the state.  Awards are made to individual projects throughout the 
state, but subject to the state’s ability to sell bonds.  A variety of programs were introduced, including 
funding for infill infrastructure, transit-oriented development and multi-family housing development.  
In the most recent announcement in July, the following individual projects were awarded funding in 
these various funding programs:  

 Curtis Park Village Transit Oriented Development – $9 million 
 Placer County/Kings Beach housing project (Infill Program-Qualified Housing Project) –  

$3.4 million 
 Sacramento Infill/Capitol Lofts – $5 million 
 Sacramento Infill/Railyards – $20 million 
 Sacramento Infill/Township 9 – $10.4 million 
 Sacramento Railyards/Transit-Oriented Development Program – $10.8 million 
 West Sacramento/Transit Development Area (Infill Infrastructure Project-Qualified Infill 

Areas) – $23 million 
  Woodland/Rochdale Grange Community (Multi-family Housing Program) – $2.95 million 

 
The federal American Recovery and Reinvestment Act (ARRA) of 2009 contains provisions for the 
development of affordable housing.  Attached is SACOG’s federal lobbyist’s summary of housing-
related programs within ARRA.  The most relevant to local communities is the Low Income Housing 
Tax Credit (LIHTC) Enhancements Program.  Traditionally, tax credits had generally been used to lure 
private investors to develop affordable housing through non-profit and public agencies.  In the current 
economic cycle and California’s bond rating status, investors have avoided tax credits diminishing 
affordable housing investments.  The LIHTC program allows the State of California Treasurer’s Office 
to exchange tax credits for direct federal grants.  Thereby replacing the need for the investor with the 
grant funding.  The state has a limited amount of these grants and will award them to projects on a 
competitive basis.  The next round of applications for this program is expected in 2010.   
 
SACOG staff will continue to monitor these programs and share information with member 
jurisdictions to support local government efforts to identify funding opportunities for affordable 
housing investments. 
 
Attachment 
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Sacramento Area Council of Governments 
 

American Recovery and Reinvestment Act (ARRA) 
 

HOUSING-RELATED PROGRAMS 
 
 
 
Neighborhood Stabilization Program 
On May 4, HUD began accepting grant applications for stimulus funding under the 
NSP. Almost $2 billion is available to States, local governments and non-profit housing 
developers to combat the effects of home foreclosures.  Applications were due July 17, 
2009.  An additional $50 million is available in technical assistance grants to help 
grantees manage their stabilization programs.  Applications for technical assistance 
funding were due on June 8, 2009. 
  
TCAP 
On May 4, HUD and Treasury jointly announced the availability of approximately $5 
billion for States ($325 million for California) to finance the acquisition and construction 
of affordable housing for working families.  As part of this initiative, HUD will award 
$2.25 billion in grants to State housing credit agencies through the Tax Credit Assistance 
Program (TCAP). 
  
Lead Hazard Reduction Grants 
On February 25, HUD announced $99.5 million in stimulus allocations ($17.5 million for 
California) for Lead Hazard Reduction Grants. The recipients were qualified applicants 
from the FY 2008 grant round that did not receive funding due to a lack of resources. 
The remaining funds ($500,000) will be awarded under regular Fiscal Year 2009 grant 
solicitations. 
  
Weatherization Assistance Programs 
This program offers up to $5 billion to help low-income families reduce their energy 
consumption and lower their energy costs. This program provides funding for 
weatherization service providers to install energy efficiency measures in the homes of 
qualifying homeowners free of charge. 
  
Funds are allocated via formula to the States, which then distribute the funds to more 
than 900 local weatherization agencies to provide the weatherization services. The local 
agencies typically are nonprofit social service agencies, although some are branches of 
local governments. 
  
Public Housing Capital Fund 
This program has $4 billion for Public Housing Agencies ($118 million in California)  for 
capital and management activities, including modernization and development of public 
housing. 
  
The final economic stimulus package will distribute $3 billion of funds through the 
formula used in FY 2008 and $1 billion through competitive grants to public housing 
authorities. Funds distributed through the formula will be obligated within 30 days of 
enactment. Competitive grant funds will be obligated by September 30, 2009. Priority 

Attachment 
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will be given under the competitive grant funding for investments that leverage private 
sector funding or financing for renovations and energy conservation retrofits. Priority 
also will be given to projects that can award contracts within 120 days, are currently 
underway, are included in 5-year capacity fund plans, and that target vacant rental 
units. Public housing authorities must obligate 100% of funds within one year, expend 
60% within two years, and expend 100% within three years. Failure to do so will result 
in a redistribution of funds. The Secretary of HUD may chose to not allocate funds to 
public housing agencies currently designated as troubled or who elect not to receive 
funds. 
  
Assisted Housing Stability and Energy and Green Retrofit Programs 
$2.25 billion for energy improvements to housing assisted under the Section 8 (project-
based rental assistance), Section 202 (elderly), and Section 811 (disabled) programs. 
Funding will be directed to the preservation, rehabilitation, and retrofit of assisted 
housing units and will emphasize energy efficiency and green building investments. 
  
Economic stimulus funds will be distributed through loans or grants provided through the 
Office of Affordable Housing Preservation of the Department of Housing and Urban 
Development. A total of $2 billion will be allocated to the Project-Based Rental Assistance 
program for payments to participating landlords for 12-month periods. An additional 
$250 million will be allocated through grants or loans for energy retrofit and green 
investments to assisted housing units. Recipients of grants and loans for energy and 
green retrofit projects must spend all funds within two years from the date the funding 
was received. 
  
CDBG –Community Development Block Grants 
$1 billion.  Economic stimulus funds will be distributed to all grantees who received 
funding in FY 2008 based on the distribution formula for that year. Priority will be given 
to projects that can award contracts within 120 days of availability of funds. The 
Secretary of HUD has the authority to waive any provision necessary to facilitate timely 
use of funds and shall establish requirements to expedite the use of funds. 
  
HOME Investment Partnerships Program 
$2.25 billion in formula grants to States and localities that are often used in partnership 
with local nonprofit groups to fund a wide range of activities that build, buy, and/or 
rehabilitate affordable housing for rent or homeownership or provide direct rental 
assistance to low-income people. 
  
HOME funds are awarded annually as formula grants to participating jurisdictions. HUD 
establishes HOME Investment Trust Funds for each grantee, providing a line of credit 
that the jurisdiction may draw upon as needed. The economic stimulus funds will be 
apportioned among the States based on the percentage of HOME funds distributed in FY 
2008. Housing agencies in each State will then distribute funds competitively to 
affordable housing developers of qualified projects that, within a certain timeframe, 
received or simultaneously receive a Low Income Housing Tax Credit. Priority will be 
given to projects that can be completed within three years. Housing credit agencies shall 
commit not less than 75% of funds within one year of enactment and shall demonstrate 
that project owners will have expended 75% of the funds within two years and 100% 
within three years. Failure to meet these timelines will result in a recapture and 
redistribution of funds. 



 
 

Receive & File #5 
August 12, 2009    
 
Update on Rounds 1 and 2 of Community Design Program 
 
The Committee requested an update regarding the status of prior funding rounds of the 
Community Design Program.   
     
At its June meeting, the Committee asked about the status of the prior projects in the Community 
Design Funding Program.   Since 2004, the program has held three rounds of funding.  Fifty-one 
projects have been awarded over $43 million.  The breakdown by funding cycle is:  
 

- Round 1 (2003-05) 15 projects, $12.428 million; 
- Round 2 (2005-07) 23 projects, $12.710 million; and 
- Round 3 (2007-09) 13 projects, $18.365 million. 

 
Of the 38 Round 1 and Round 2 projects (those that are more than 3 years old): 
 

- 11 have been fully completed, 
- 14 will be completed within the next 12 months, 
- 9 are still in progress, and  
- 4 were de-programmed by the SACOG Board on November 13, 2008 and funds 

distributed to Round 3 projects. 
 
All non-completed Rounds 1 and 2 project recipients are required to provide SACOG an updated 
and final scope of work and timeline to finish their projects.  The recipients and the 
SACOG/Caltrans administrative review team will negotiate final scopes of work and deadlines 
for these projects.  The SACOG Board will be asked to approve the proposed deadlines in 
November, which would become the dates when the projects are de-programmed unless 
complete before then. The list of non-completed projects is attached. 
 
All Round 3 projects are progressing in general accordance with their timelines to be completed 
by April 2011.  The current open round of applications, Round 4 (2009-11), requires funded 
projects to be completed by September 2013.     
 
Attachment 
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Round 1 and 2 Non-Completed Funded Projects
Projects that require updated scopes of work and timelines
SACOG COMMUNITY DESIGN PROGRAM .
(Updated July 29, 2009)

Non-Completed Round 1 Projects: 2003-05

Agency Project Name AWARDED
City of Rancho 
Cordova

Cordova City Center $1,691,910

City of 
Sacramento/SHRA

Broadway/MLK, Jr. Intersection 
Enhancement Project

$600,930

City of 
Sacramento/RT/CA
DA

13th and 16th St. Light Rail Station 
Connectivity Improvements

$1,683,000

Sacramento County Freedom Park Drive Corridor 
Pedestrian Improvements

$1,089,000

City of Yuba City Bridge Street (formerly Downtown 
Cinema 14 and Mixed-use Retail 
Complex Transportation 
Improvements)

$613,800

City of Sacramento Swanston Station Transit Village 
Planning Grant

$222,750

Sacramento County Hurley Way Revitalization Project, 
Phase I

$139,590

Priminary 
Sponsor

Project Title AWARDED 
AMT

California State 
University, 
Sacramento

Sacramento State Tram (SST) 924,000

City of Davis East Eighth Street Street Corridor 
Improvements

650,000

City of Elk Grove Elk Grove Light Rail/Bus Rapid 
Transit Alignment Study

300,000

City of Elk Grove Revitalization of Historic Old 
Town/Elk Grove Blvd. Special 
Planning Area

400,000

Non-Completed Round 2 Projects: 2005-07

1



City of Folsom Folsom Railroad Block Public Plaza 500,000

Regional Transit Station Enhancements for Four Two 
Downtown Light Rail Stations (12th 
and I; Akali Flat)

550,000

City of Sacramento 65th Street/University Transit Village 
Circulation Plan

885,000

City of Sacramento City College Light Rail Station 
Pedestrian/Bicycle Crossing Study 
and Design

443,000

City of Sacramento Docks Area Alternative Modes 
Parkway

1,239,000

City of Sacramento R Street Market Pedestrian Walkway 
and Plaza

630,000

City of Sacramento Redding Ave. Alternative Mode 
Improvements

745,000

Sacramento County 47th Avenue Transportation 
Improvements/Victoria Station 
Development Project

1,082,000

Sacramento County Marconi Ave. Improvement Project - 
Fair Oaks Blvd to Walnut Ave.

500,000

Sacramento County Watt Ave. at Roseville Road 
Pedestrian and Bicycle Access 
Improvements

130,000

City of Wheatland Streetscape Enhancement Plan for 
Downtown Arterials

100,000

City of Woodland Casa del Sol Public Transportation 
and Streetscape Improvements

494,000

2



 

Receive & File #6 
 
August 12, 2009 
 
Federal Advocacy Update 
 
Update on FY 2010 appropriations, complete streets bill and centers of excellence legislation. 
 
On July 23, the House of Representatives passed H.R. 3288, the FY 2010 Transportation, Housing and Urban 
Development appropriations bill, which includes over $76 billion for transportation programs and projects, including $41 
billion for highways (1 percent increase), $10.5 billion for transit (2.5 percent increase), $16 billion for aviation, and $4 
billion for high-speed passenger rail grants. It also increases the budget for the rail relocation program to $40 million (60 
percent increase), which is promising for the downtown Railyards rail relocation project. The Senate has not yet taken 
action on its version of the FY2010 Transportation Appropriations bill.  
 
H.R. 3288 contains funding for several regional projects sponsored by Representatives Lungren and Matsui: 
• Citrus Heights Economic Development Initiatives, ADA infrastructure - $450,000 (Lungren) 
• Rancho Cordova/International Drive Extension-Folsom South Canal Bridge - $500,000 (Lungren) 
• Rancho Cordova/ Pedestrian, ADA and Safety Improvements on Mather Field Road - $200,000 (Matsui) 
• Sacramento/South Corridor Phase II - $40,000,000 (Matsui) 
• Sacramento/Intermodal Transportation Facility Rail Line Relocation - $750,000 (Matsui) 
• State Route 99 Interchange Improvement Project - $500,000 (Lungren) 
 
Complete Streets Legislation (H.R. 1443/S. 584) 
SACOG provided a letter of support reflecting Board action.  SACOG staff, legal counsel, and federal advocate reviewed 
questions posed by the Government Relations & Public Affairs Committee in June. A summary of responses to those questions is 
attached. Staff will continue to work with Congresswoman Matsui’s office to inform the legislation. 
 
Centers of Excellence (H.R. 2665) 
SACOG provided a letter of support reflecting Board action and continues to monitor this legislation, which may ultimately 
become part of the transportation authorization legislation. 
 
Attachment 
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Responses to Committee Questions on Federal Complete Streets Legislation 
 
Members of the Government Relations & Public Affairs Committee posed the following 
questions at its June meeting. Answers from SACOG staff and legal counsel follow each. 
 
1. What are the unique impacts of the proposed federal complete streets legislation when 

compared with current California law? 
 
The proposed federal complete streets legislation applies to all federally funded projects of a 
transportation improvement program (TIP), including new road construction and road 
modification projects within two years of adoption. This would be applied through policies 
adopted by states and MPOs, as well as federal rules promulgated after adoption by the 
Department of Transportation. The legislation would not prescribe how complete streets goals 
are met. In contrast, California’s complete streets law applies only to substantive revisions of city 
and county general plan circulation elements starting in January 2011. 

 
2. What specific types of projects would the proposed federal legislation apply to? Does it 

include rehabilitation projects? 
 

The proposed federal legislation applies to all federally funded new road construction and road 
modification projects under a TIP, including design, planning, construction, reconstruction, 
rehabilitation, maintenance, and operations. It would not mandate design standards; national 
accessibility standards would be set (see question 4), but state and local design standards would 
still reflect local needs. 
 
3. What is exempt from the proposed federal legislation, and how flexible are the 

exemptions? 
 

The proposed federal legislation contains three types of exemptions: (1) roadway projects in 
which certain uses are prohibited by law; (2) cost to the exempted project in achieving 
compliance with applicable complete streets policy would exceed 20 percent of the full project 
cost; or (3) existing and planned populations, employment, or transit service are so low that the 
need for the complete streets policy is not warranted. 
 
There is little to no opportunity to expand these exemptions, however, there is room for local 
control to determine how an adopted policy would be implemented based on local context. This 
would occur through broad language allowing more projects to meet the spirit of the policy 
rather than broadening the exemptions.  An RTPA, MPO or state would have the ability to draft 
a broad policy that considers multiple land use contexts and community characteristics. This 
would give the RTPA, MPO or state the flexibility to draft a policy that is acceptable to multiple 
local interests.  
 
With regard to the third type of exemption, the bill does not define how the Secretary of 
Transportation would make a determination finding that the need for the complete streets policy 
is not warranted. These definitions are usually prescribed in one of three ways: promulgating 



regulations, issuing guidance documents, or establishing a program to make the determination on 
a case-by-case basis. 
 
4. What are the accommodation requirements of the proposed federal legislation?  

 
The proposed federal legislation does not change the groups consulted in developing 
metropolitan (regional) transportation plans or TIPs; its focus is on ensuring all travelers are able 
to use the roadway safely and efficiently. Specific standards for accessibility will be promulgated 
by the Architectural and Transportation Barriers Compliance Board. Additionally, the Secretary 
of Transportation will provide guidance and produce a best practices guide on how to effectively 
implement complete streets principles. These standards and guidelines will complement the 
existing accessibility standards under the Americans with Disabilities Act (ADA), but the bill has 
no impact on existing ADA requirements. 



 
 

Receive & File #7 
August 12, 2009 
 
SACTO & SAPCC Sacramento Internal Study Mission 
 
Sacramento Area Commerce & Trade Organization (SACTO) and the Sacramento Asian-Pacific Chamber of 
Commerce (SAPCC) are hosting an internal study mission, with SACOG as an in-kind sponsor. 
 
SACTO and SAPCC in collaboration with community partners Valley Vision, the Black Chamber of 
Commerce, the Hispanic Chamber of Commerce and the American Leadership Forum are hosting a one and a 
half day internal study mission in the Sacramento region. The tour will focus on raising awareness among the 
region’s elected officials, stakeholders and community leaders of the region’s assets and opportunities and 
building a collaborative approach where all communities are represented in the discussion of regional economic 
development.  
 
SACOG staff is working with SACTO and SAPCC to develop a panel program on smart growth, downtown 
revitalization, land use and regional planning.  
 
A special elected official rate is being offered to one elected official per local government in the six-county 
area. The elected official rate is $299 until August 31. The fee includes a full-day of site visits, presentations, 
travel via charter bus, a regional smart growth program, overnight accommodations, and facilitated participant 
dialogue, wrap-up and next steps. After August 31, the study mission will go up to $399. 
 
Registration is now open at http://saccinternalstudymission2009.eventbrite.com or with the attachment to 
this item. Please share this information with your colleagues on your respective Boards and Councils. To access 
the elected official discount, please contact Rebecca Sloan, Director of External Affairs & Member Services. 
 
 
Attachment 
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IF WE TELL YOU...
Where the Sacramento Region is today, you’ll see opportunities for the future.
You’ve “studied” other regions across the United States, but do you really know what the Sacramento 
Region does well? Join Sacramento Region business, community, and political leaders for an inside 
look at the Sacramento Region’s unique assets. This two-day program will shine the spotlight on the 
region’s competitive advantages in key areas that set the region apart from others. We’ll take an 
in-depth look at two of the region’s leading industries, workforce and education efforts that support those 
industries, and regional planning efforts that serve as statewide and national models. Assessing where 
we are today will better prepare us for developing economic development strategies for the future.

spotlighton:     business
        We’ll tell you… why the Sacramento Region is rapidly becoming a leader in the clean 
         energy technology fi eld and is at the center of California’s pioneering drive toward 
         energy sustainability.  

        We’ll tell you… why the Sacramento Region is known as a hub for general and 
         specialized healthcare and cutting-edge research in Northern California and the 
         Central Valley of California.

spotlighton:     people
        We’ll tell you… how innovative approaches among business, education, and community 
         leaders are ensuring that current and future workforce needs are met.

sacramentoregion

October 1-2, 2009
 studymission: sacramentoregion

A Study Mission Like 
No Other: An Inside 
Look at the Six-County 
Sacramento Region’s 
Assets and Opportunities

spotlighton:       place
        We’ll tell you… how regional collaboratives like Partnership for Prosperity, Green Capital 
         Alliance, and Healthy Community Forum are addressing critical needs and advancing 
         economic development strategies in the region.
         
         We’ll tell you… how downtown revitalization, smart growth, and walkable communities 
         improve public health and economic sustainability.

REGISTER TODAY! EARLY BIRD REGISTRATION ENDS ON 9/1/09
(Registration is limited to 150 participants)

Registration Fee:
One Study Mission Participant            Early Bird Registration             Late Registration
(Limited to one representative per jurisdiction)      $299 (through 9/1/09)            $399 (beginning 9/2/09)

Registration Includes:
Fact-fi lled two day program, all meals, overnight accommodations at the Citizen Hotel, and transportation.

To Register:
Register online at www.sacasiancc.org or by mailing or faxing this completed form to:

Lori Soldano
Sacramento Asian Pacifi c Chamber of Commerce
2012 H Street, Suite 202, Sacramento, CA 95811
Fax: (916) 446-7098

Name: ______________________________________        Company: _________________________________

Address: _________________________________________________________________________________

Phone: _________________     Fax: __________________ E-mail: ________________________________

Program Payment
Payment must accompany registration. The deadline for Early Bird Registration is September 1, 2009.
Form of Payment    ____Check made payable to the Sacramento Asian Pacifi c Chamber of Commerce

       ____Visa  ____ Mastercard  ____ American Express

Card Number _______________________________   Expiration Date: ____________   V-code: ____________ 

Cardholder’s Signature: _____________________________________________    Date: __________________

For more information, contact Lori Soldano at the Sacramento Asian Pacifi c Chamber of Commerce 
at (916) 446-7883 or lsoldano@sacasiancc.org.

   Community 
   Partners

American Leadership 
Forum - MVC

Linking Education 
and Economic 
Development (LEED)

SACTO

SACOG

Sacramento Asian 
Pacifi c Chamber of 
Commerce

Sacramento Black 
Chamber of 
Commerce

Sacramento Hispanic 
Chamber of 
Commerce

UC Davis Center for 
Regional Change

Valley Vision

Sponsors
Event

Platinum

Silver
Comcast

Bronze
Wells Fargo

Gold
City Concierge
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Partner Support Program FAQs for Partners 

 

 

Q. What is the Partner Support Program (PSP)? 
 
A. The Partner Support Program, formerly known as the In-Kind Program in Census 2000, 

supports the outreach efforts of partner organizations.  The purpose of this program is to 
better reach hard-to-count populations by establishing relationships with 2010 partner 
organizations. 

 
Q. Is the PSP a grant program? 
 
A. No, the PSP is not a grant program.  The Census Bureau has no authority to issue grants.  

No funds are given directly or indirectly to 2010 partner organizations.  All purchases are 
made by Census Bureau personnel in compliance with the Federal Acquisition 
Regulation and the Commerce Acquisition Manual and disbursed directly to vendors. 

 
Q. If funds are not given to 2010 partner organizations directly, why are 2010 partners 

required to complete a PSP Request Form? 
 
A. No funds are given to 2010 partners.  Instead, funds are disbursed directly to the vendors 

providing products and services to the 2010 partners.  The funds are used to support or 
supplement existing outreach activities in hard-to-count communities that have been 
identified by 2010 partner organizations.  2010 partners have and will continue to 
develop low cost and no cost outreach activities in support of the 2010 Census.  If in the 
development of these 2010 Census activities, the partner organization identifies an 
additional need, which they are unable to fund, they will be able to share this with the 
Partnership Specialist in their community and complete a PSP Request Form to 
recommend that the Census Bureau consider funding this outreach activity.   

 
For example, a 2010 partner organization may have already planned to organize and host 
a 2010 Census Day in their hard-to-count community.  The partner’s outreach activity 
may include the donation of staff time to organize the event, donation of the facility to 
host the event, and donation of materials and resources to promote the event via radio, e-
mail campaigns, flyers, etc.  In evaluating the effectiveness of the 2010 Census Day 
event, the partner organization determines that the event will be greatly enhanced with 
the addition of a banner to publicize the event.  However, due to the partner’s limited 
resources, they determine that they will not be able to fund the purchase of the banner.  
The partner organization then requests (by completing a PSP Request Form) that the 
purchase of the banner be made by the Census Bureau, as it would (a) add tremendous 
value to the outcome of the event and (b) is consistent with the Census Bureau’s goals to 
reach a wide audience of hard-to-count groups. 
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Q. What is the maximum amount of funds the Census Bureau can spend on each PSP 
Request?   

 
A. $2,999 for product-based requests and $2,499 for service-based requests.     
 
Q. What are examples of acceptable products and services which the Census Bureau is 

authorized to purchase in support of 2010 partner outreach activities? 
 
A. Examples of products include:  promotional banners, pens, pencils, T-shirts, stress balls, 

balloons, stickers, chip clips, magnets, water bottles, baseball caps, bags, paper weights, 
hand fans, etc. 

 
 Examples of services include:  labor hours to pay for clowns to perform at an event, a 

translator to translate materials from English to Thai, a graphic designer to design various 
printed materials for a hard-to-count community. 

 
 The vast majority of requests are expected to be product based.  
 
Q. Are there any items or services that the Census Bureau can not purchase in support of 

existing 2010 partner organization outreach activities? 
 
A. Yes.  Food can not be purchased with these funds.  Advertisements/media can not be 

purchased with these funds. 
 
Q. Will the items purchased by the Census Bureau be delivered to the 2010 partner 

organization’s address? 
 
A. Deliveries will be made to the address identified on the PSP Request Form.  Each 2010 

partner organization will be required to send the proof of delivery (packing slip), which 
will be included with the delivered items.  Upon receipt of the materials, the shipping 
documentation (packing slip) must be provided to the Census Bureau.  The Partnership 
Specialist will be the point of contact to whom the 2010 partner organization will 
coordinate the submission of all delivery documentation. 

 
 
 
 
 
Q. Will 2010 partner organizations be required to identify or suggest a vendor? 
 
A.  No.  Though partners are not required to identify a vendor, we encourage partners to 

suggest vendors in writing to their Partnership Specialist.  The Regional Census Center 
Management Team has the ultimate responsibility for identifying vendors. 
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Q. If a vendor does not accept government credit cards, does this exclude them from being 
considered as a suggested source for Partner Support purchases? 

 
A. No, however, the inability to accept government credit cards may create a delay in 

processing the request. 
 
 
Q. Will partner organizations be required to demonstrate that they are “active” 2010 

partners?  If so, what are some examples that may demonstrate an active partner?  
 
A. - organization adopted a proclamation/resolution supporting the 2010 Census 

- organization designated a member to be a Census liaison 
- organization printed information, articles about 2010 Census in their newsletter or 

Web site 
- organization paid for promotional items for the 2010 Census 
- organization donated advertising space or airtime for the 2010 Census  
- organization donated space for meetings, training or testing 
- organization displayed 2010 posters at their facility 
- organization formed or served on a Complete Count Committee 
 
For more examples, contact your Partnership Specialist. 

 
Q. What should be considered when completing a PSP Request Form? 
 
 
A. The following questions should be considered before completing a PSP Request Form 

that supports 2010 outreach activities within hard-to-count communities. 
 

- Will the outreach activity effectively reach an audience of specific hard-
to-count groups? 

- Does the outreach activity provide valuable resources that further the 
census effort? 

- Will the outreach activity increase the awareness of the 2010 Census?   
- Will the outreach activity encourage and motivate residents to complete 

and return their census questionnaire? 
- Will the outreach activity communicate a consistent census message:  It’s 

Easy, It’s Important, It’s Safe? 
- Does the outreach activity include the use of local vendors?  (The use of 

local vendors is strongly encouraged and to the extent allowable, use of 
small businesses, minority-owned, and women-owned businesses.) 

- Will the outreach activity create any type of embarrassment for the 
Department of Commerce or the Census Bureau? 

- Does the outreach request identify measurable objectives, by which the 
effectiveness of the activity can be evaluated? 
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Q. Is the Partner Support Program designed for National Partners? 
 
 

A. No.  The Partner Support Program was designed to generate local grassroots support 
within hard-to-count communities. 

 
 
Q.   Can a partner submit more that one PSP Request? 

 
 

A.       No.  A partner can only submit one PSP Request. 
 

 
Q.       Who should 2010 partner organizations contact to obtain copies of PSP Request     
            Forms? 
 
 
A.       Please contact your Partnership Specialist. 

 
 

Q. Who should 2010 partner organizations contact for additional information on the 
PSP? 

 
 
A. Please direct all inquiries regarding the PSP to your local Partnership Specialist. 
 

 
 
Q. What is the time line for which the PSP will be implemented? 
 
A. Regions begin implementing the PSP in May 2009.  Organizations should send PSP 

Request Forms to their regional Census Bureau office no later no later than December 1, 
2009.  We encourage partner organizations to use these resources for the purpose of 
educating their constituents about the 2010 Census and encourage them to return their 
completed questionnaire during the mail back phase that takes place in March 2010.   

 

Q. If my organization participates in the PSP, does this mean that the Census Bureau will no 
longer provide to my organization regular resources such as DVDs, brochures, etc., as 
well as promotional materials, electronic materials, drop-in articles or technical support 
for the formation and administration of a Complete Count Committee in my community? 

 
A. No, your organization will continue to receive regular resources and promotional 

material, including electronic and printed resources. 
 
Q. What does the Census Bureau hope to achieve through the PSP? 
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A. The goal of the PSP is to equip a 2010 partner with very specific community materials 

(printed materials and promotional give-aways).  These items are above and beyond what 
Census will provide through its normal channels.  The ultimate objective is to elevate 
awareness about the census and achieve a high rate of return of the 2010 Census 
questionnaire within hard-to-count communities.   
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